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The world has changed … 

Re-imagine Customer Experiences… 
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New digital experiences converge with real world... 
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Digital Experiences and Monetization Scenarios EUA 
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     Smart Stadium: additional services EUA 



     Smart Stadium: additional services 
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     Second Screen: At Home or On the Go 



     Second Screen: very close to your team 
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     Commercial Partners: Increase value proposition 



     Commercial Partners: Increase value proposition 
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