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Conclusion: si cruzamos feedback immediato +
tickets de ventas..
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Tres atributos clave

HappyOrNot®
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Feedback: °4° Inmediato, Segmentado e Integrado
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y con ello ya se ha conseguido..
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>2 1% de detractores a promotores

(durante el 1r ano)
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1007 adaptable y personalizable

w Help us immprove
1 our service!

were you with our
menu selection?
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(;Te atreves a probarlo? xavi.marlasca@peoplefeedback.es
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