


Voice of the Customer.
Redefined.
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Customer service today requires
a fresh, new approach

“73% of Customers rank CX as an important
factor in their purchasing decisions and 59%
of customers will walk away after several
bad experiences.

PwC

"



La mejor manera de cuidar a nuestros clientes

Cuida a tus clientes
sin que ellos te
contacten,
comunicandote
proactivamente

Cuida a tus clientes
dandoles las mejores
herramientasde
autoservicio

Cuida a tus clientes

dandole

” ”
superpoderes

a los agentes, con

recomendacionesa

tiempo real



006009006

Reviews
Communities

Customer
Feedback

=)

Interview 000

Website/
App




Distribute surveys across channels
and get unified omnichannel
reporting

FORRESTER

[¢]

Reduce implementation times by hd
seamlessly distributing surveys In-person
Feedback

across channels including Email,
Web, Social, WhatsApp and more.

Focus Group
Transcripts

-

Open Feedback Employee
Eliminate dependencies on manager Surveys Feedback
services or Sprinklr. Gain control over
your customer experience programs (U SRR - o oo o oo oo oo oo oo m e oo
\ whe
Gain access to real-time analytics *w |ﬁ
and reporting that consolidate data NPS Surveys cES Surveys
from all survey channels.
®
[ ]
alrw
CSAT Surveys

Brands must leverage both solicited and
unsolicited feedback data along with internal
business data to get more meaningful

insights (Reference)
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https://www.forrester.com/report/how-to-build-your-voice-of-the-customer-voc-program/RES92881

Introducing Sprinkir’s
Customer Feedback
Management
Solution

Augment solicited feedback with Sprinklr's
existing unsolicited feedback sources to
derive actionable and complete insights
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On a scale of 1 10 10, how would you rate your ability 1o engage in
fulfiling and captivating work within your current role?

Nat fuling Hghly Fusiing
1 2 3 4 5 6 7 8 9 10

How do you feel about your current workload?
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End-to-end Survey Management

72\ P
@ BUILD m DESIGN ‘*‘ DISTRIBUTE % REPORT Q ACT

Survey
Workflows

Survey
Distribution

Survey Builder Survey

Distribution

* Survey Templates * Theme library * Omnichannel * Audience definition * Individual Response  Case creation
* 15+ question types * Backgrounds a) Email, * Contact lists view « Contact updates
* Question styles & * Logos b) SMS, * Survey Completion * Responses quality * Alerts
custom formats « Headers/Footers o  Links, Prediction score measurements + Reminder emails
. Rj i i . f * Text analytics
Rich te:d editor & media - Layouts 4 QR Expiry control e yt o « Journey
:upr)rl . « Transitions e) Sodal, « Sampling zt;:‘t;;tt';fr::"alys's like Automations
* Special pages (Fg: - ' . i g . i
Welcome page) « Animations f)  In-app/website Quarantine rules regressions, etc. External triggers

* Delivery methods

Role based reports

Branching Logics

« Mobile-friendly a) SchAeduIing + Custom reports

* Preview & Testing b} Action-based * Exports
- .« Translations c)  APLtriggers * Presentations B _:
1
i |
1 1
1 1
1 1
b sprinkir A @) -ooooeee :

1

| |
1 1
1 . 1
e e e e e o — - — ———— Integrations = 0--------"--"-"-""""-"""""" - !
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Building surveys has never been this easy

@ RK Electronics Customer Feedback

. A | @ Programs (FPO) ‘ « Sprinkir Service + Q N E & » £ .
Ps & Customer Satisfaction v @ Overview «f Distribution B Responses ih Analyze % Settings
- ) Saved 2m ago [-] -] e Go Live
a8 Header *
b + Header -
O Workplace Culture
ih Assess and evaluate the prevailing culture
and climate within the workplace
B _— Questions
[=] Event Feedback
o Collect feedback, opinions, and insights from @
a attendees about their experience at an event Styling
o Customer Satisfaction -1
% Gather customer feedback with products, Themes
+ Question services, or interactions with the company
o Product Feedback
Gather feedback, opinions, and insights from
potential customers for your product
° Competitor Benchmarking i
Find competitor strengths and weaknesses in
performance, products or services o
oot Trash
Ask me anything
+ Footer
a - Do you have any additional feedback to
improve our store experience?
* Entera promptto describe the research and the required metrics to be measured Generative Al can ask smart probing questions
* Change tone, theme, styling, length, etc. with simple prompts to collect actionable feedback

10 © 2023 Sprinkir, Inc Allrights reserved. Un-siloed teams. Happier customers.”



Designing surveys has never been this easy

Automate survey styling by simply . 4 & oo P + anwes e
inputting the brand logo or a —— — LB= ' '
website screenshot.

Instantly generate brand
compliant templates by uploading
brand assets and your logo. — e e i 1

Choose from a wide range

of themes, customize as required
and leverage mobile-friendly

designs to maximize survey : : e oo e
completion rates. '

* Entera promptto describe the research and the required metrics to be measured
Change tone, theme, styling, length, etc. with simple prompts

11 ©2023 Sprinklr, Inc. Allrights reserved. Un-siloed teams. Happier customers..
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Al-first In Surveys

Al+ Survey Builder
Generate and edit survey questionnaires by inputting
prompts in human language over an interactive chat

Al+ Survey Styling
Automated branding of surveys with simple Input brand logo
or website screenshot

Conversational Surveys
Interactive "conversational experience" for respondents
instead of tedious form-filling

Smart Suggestions
Al autocompletes and suggests questions, choices and labels
based on survey best practices

Quality Responses Identification

Response quality checks like random answering patterns,
straight lining, speeding, gibberish, profanity, response
length, generic feedback, etc

Root Cause Analysis

Automated insights generated with a summary of what
happened, why it happened (factors) and how to act upon
(recommendations)

© 2023 Sprinklr, Inc. All rights reserved.

Saved 2m ago

< % Al Assistant *

Al Builder

Customer satisfaction survey for consumers
who have purchased Coceoa Cola creations in
the US in the past month.

+ Question
nklr Al+ is generating your request

Incorporate holiday tone  Include Santa ()

i}
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Omnichannel Surveys For Every Customer Interaction

Distribute surveys on the channel
that customer prefers

Al BUILT
SURVEY

O

=L

Q
= O

@

Platforms, QR, Social, IVR, Voice
Calls, Website Intercepts, Kiosks
and more

Omnichannel Smart
» Distribution

Smart Rules to deliver at the right
moment

e Distribute via Emails, Messaging

© 2023 Sprinkir, Inc. Allrights reserved. Un-siloed teams. Happier customers.” ﬁ,



Build surveys in seconds and be where your customers are

* Instantly generate brand

. Anonymous Link Email Distributions Social Media QR Code
compliant templates by
uploading brand assets and
your logo. In a matter of
SECO N DS Create Now Create Now Create Now Create Now

* Choose from a wide range of O ks Ny
themes, customize as required ' ® survey invitat hars ve
and leverage mobile-friendly
designs to maximize survey
completion rates.

Create Now Create Now Croate Now

* Build once, send through any
channel. Be where your
customers are.
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Classifying Data Into Relevant Categories

From manually ideating & creating classification framework

M M Themes(semings) %+ QuEsE\+ £F

B Theme Setup

tup y * Basic aduanced | 2 §
& Setup Query 1. No titor ar query selected.
B Apply Fikters 1]

Start Building the Theme Query
Preview content will Show up here a5 you entar the fist keywerd.

e

* Manually identify all possible themes that are required for a use case
* Manually create query for individual themes

e

... to complete set up within few clicks

Voice of Customer Dashboard - 8 Uine (v

Qtipmerd et Accmet - Serm— e

* Leverage Al toidentify existingand new themes
* Let the Al run the maintenance for you



Simplify Learning using Generative Al

@ Top complaints this week for
Acme Leather Belt

Root Cause

Sentiment All Sentiment ' Sort By Defaultv =

Poor Arch Footwear Design
Acme Fly Jays

poor arch design

The arch fit puts alot of pressure
on the toes and ball of foot

250 kkkk ®7479k

E Light Fabric
Acme Skinny Jeans
[@pasitive’) thin fabric

The fabricis lightweight and easy to travel with

250 0k 87479k
Showing 1-12 of 67 Rows

105 Previous Period +12.19%

W AU SRy eans

Showing 1-12 of 67 Rows

B Amazing Material Quality
Acme Skinny Jeans

_ fake material

The materialis soft, breathable and does not
shrink on washing

250 ¢« kkk  ®7473k

Cheap Leather
Acme Jacket

LG fake material

The leather seems fake andis
causing rashes

250 ¢ kk  ®7471k

-_—

Tight on curve
Acme Skinny Ji

[OFssiEn vervt

1 had a lot of pressure
ball of foot due to the

25k Ak Ak Kk

56 Holes and pilli
Acme Skinny Js

I'had a lot of pressure
the arch fit design an

25h k hh

* Identify top root causes that drive specific customerintent from the underlying

Volumes

Mentions

214K ...

c @ ..

2144 Mentions x

Q. Search

v Standard Drilldown
® Smart Insights

# Generate Summary

57 Rreach

s period +55.46%
Show Conversation Stream

+130.29%  Prev 931

Content Stream

The New York Times &
The New Yor... =Feb 01

The world is full of TikTok-inspired trends like
wide-leg jeans and pointy-toe boots. Try

All
A Trend >
B Conversation Analysis >

v

M Topic & Other Inputs

sy BazaarUK &
@ BazaarUK «Feb 28

Dior celebrates the 1960s for AW24
https:/ft.co/AdWxyBTHDL

these stylists’ tips for embracing new styles

while still being true to yourself

— even if

1,452 Positive Me

586 Previous period +1

Vogue Magazine
Vogue Magaz... « Feb 16

#NYFW's fall 2024 beauty trends
about easy drama—the sort that

life actually lived. From stylized by
scarves, see all the best mom

* Summaries for multiple conversations based on top underlying themes
Generated as concise bullets along with the sentimentassociated
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Predict impact of Root causes & get Recommendations

Predictive and Prescriptive Analytics

@ Generated by Sprinklr Al « 1 min ago @
Star Rating for iHealth Barometer has decreased

by 23% over the last 24 hours

L]
325 Mentions 30% less than daily avg. /-\/\/ \

2
Top Factors %
o iHealth Glucose Strips and iHealth Oximeter contributed P
the mosttothe decrease
(o] Availability and Accuracy contributed the most to the drop
I | I 1
Recommendations 6Jan  7Jan  8Jan  9Jan  10Jan
[ Prioritize optimizing stock levels and bolster precision in iHealth
glucose strips and oximeters to boost customer satisfaction and
elevate product ratings
Archive View Details

B Comment Y s @




Drive actionability and close the loop

* Automatically create cases based e
on survey responses and close Cwcors  —— s
the feedback loop. . | bt S b e -
Cirir Ghrsumn
. .. did o D G 'E
* Ensure timely response to critical R = Lo
feedback by setting up custom A —— i
alerts and triggering reminder fakan —
emails automatically. o s . ps
S p




End-to-end Survey Management

Survey

Builder

Survey
Designer

Survey
Distribution

Survey

Distribution
Rules

Reporting

Survey
Workflows

* Survey Templates

* 30+ question types

* Question styles &
custom formats

* Rich text editor &
mediasupport

* Special pages (Eg:
Welcome page)

* Branching Logics

* Mobile-friendly

* Preview & Testing

* Translations

* Theme library

* Backgrounds

* Logos

* Headers/Footers
* Layouts

* Transitions

* Animations

* Omnichannel
*Email,

*SMS,

e Links,

*QR,

*Social,
*In-app/website
Delivery methods
* Scheduling

* Action-based

* API-triggers

* Audience
definition

* Contactlists

* Survey Completion
Prediction score

* Expiry control

* Sampling

* Quarantine rules

* Individual
Response view

* Responses quality
measurements

* Textanalytics

* Statistical analysis
like corelations,
regressions, etc.

* Role basedreports

* Customreports

* Exports

* Presentations

* Case creation

* Contact updates

* Alerts

* Reminder emails

» Journey
Automations

* External triggers

| GPT-powered ° |

| Integrations |

| Customer Journey Facilitator |

7 ©2023 Sprinklr, Inc. Allrights reserved.
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What makes Sprinkir Surveys Unique?

'\_ Al-assisted O Automated Unified
Survey Builder = Insights Workflows

v' Al+ Survey Builder v' Simplified Insights Discovery v' Hypothesis Testing
Generate and edit survey Automated insights live edge feed with Validate survey results by launching a
questionnaires by inputting prompts in correlations, regressions, text analytics project to analyze unsolicited
human language over aninteractive chat and Root cause analysis social/reviews data. (or vice versa)

v' Conversational Surveys v" "Unknowns" Detection v" Boost Reach Of Surveys
Interactive "conversational Al continuously surfaces emerging or Distribute surveys on social with
experience" for respondents instead of unknown categories in the data Publisher and boost using target ads
tedious form-filling automatically with minimal setup with Sprinklr Marketing

v" Smart Suggestions v" Industry-best Al v" Surveys For Every Touchpoint
Al autocompletes and suggests Categorize survey data at scale with Surveys after support interactions,
questions, choices & labels based on Al+ powered phrase detection & website or community page visits, etc.
survey best practices verticalized sentiment models

| J
1

! Outcomes

Improved Response Rates, Better Response Quality, Reduced Time to Insights

23 ©2023Sprinkir, Inc. All rights reserved. Un-siloed teams. Happier customers.”™ .. ﬁ.



What makes Sprinkir Surveys Unique?

x Q L[] E

Hypothesis Testing with Automated Modernized Al-assisted
Surveys & Digital Data Insights Edge Feed Conversational Surveys Survey Builder
Validate survey results through a digit Al-powered Insight stream with Generate and edit survey

Replacing the traditional forms,

al listening project, analyzing large drivers of customer sentiment, ; . questionnaires in seconds by inputting
.. . . . . conversational surveys provide an .
volume of unsolicited social/review emerging themes, suggestions to . R . simple prompts such asresearch
) - o . . interactive experience for respondents . .
datato confirm findings in just a improve sentiment, automated . goals. Style surveys automatically with
. . ) . ) and uses Al-powered probing to .
few clicks. (or vice versa) correlation andregression analysis. . creative Al based on brand assets
collect actionable feedback.
[ Al First | GPT-powered ° ]
@ Higher confidence in @ Reduced Time to Insights @ Increased Response Rates @ Less time to deploy
insights and actionability Ease to Drive NPS Growth Better Response Quality Low learning curve

24 ©2023 Sprinkr, Inc. All rights reserved. Un-siloed teams. Happier customers.™ .. ﬂ.



Future of Customer Research | Get your own Assistant!

\\f‘ Global Listening ~ Sprinklr Digital Twin -+

* Sprinkir Digital Twin @ What are the main issues discussed about Indian Railways?

p
[ giheniChat } | Sprinklr digital twin is working = | ]

Today

(3 Indian Railways issues.

Last Month
(J 5G technology impact on loT applice

(] Predicting IPL winner.

(J Impact of 5G on loT

(J Cryptocurrency regulation debates.
(J Greeting message.

] Top Al startups funded.

(J Quantum computing experts.

Ask Sprinklr Digital Twin anything (=]

Un-siloed teams. Happier customers.”



Thank youl!

/% sprinklr
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